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Mobile Landing Pages

What are the hottest markets for a business to get involved with when marketing their business and/or product? Most people would agree that Mobile Marketing and Social Media are the two main markets in the current climate, but we have combined the power of both of these and are now able to offer you our custom mobile marketing pages.

Our mobile marketing pages have:

· Facebook “like” functionality

· Twitter “follow us now” functionality

· YouTube video that plays immediately

Plus the obvious…”tap to call” button right below or a redirect to the regular website. These pages are stunning.


Just imagine, hypothetically, that I’m looking for a lawyer.

Previously, I can find him on my mobile phone and use the tap-to-call functionality to get in touch with him…the landing page is nice but nothing jumps out at me. There is nothing to really catch my attention. I can find him on YouTube and watch his videos but do I really want to go through all that effort? No! My short attention span won’t allow me but then you have…

The new way – I find the lawyer via my mobile phone and immediately his video starts playing and he starts talking to me showing me how he wants to help me out and how he really cares about me. In those 15 seconds I realize that I just have to hit that “tap to call” button right below the video and call him! I am immediately hooked and my willingness to call him has skyrocketed.

Slick. Professional. Beautiful.
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Imagine…

I’m at a nightclub. I go to the bar and read the napkin. Wow, I can get a free drink if I just like them on Facebook via their landing page! I pull out my smartphone (which makes me look super cool) and “like” them immediately. And that creates…

A Viral Effect
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The Impact Of Mobile Landing Pages

Impress your potential customers instantly

Mobile landing pages can have a huge impact on visitors who are viewing your website on a mobile phone. Most people are now getting used to the clean look and functionality of a mobile website, but you can surprise them by having a visually stunning page greet them when they first visit your website.

Not only could you place a great-looking graphic, or even an ad on your landing page, but you could also place video on it. Imagine that the first thing that a potential client sees when they visit your mobile site is a video that sells you and your business. Do you think they would be impressed? I’m sure they would.
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If you are interested in boosting your social media appeal, you could put a button on that landing page that invites the viewer to “like” you on Facebook, follow you on Twitter, or even to like you on YouTube. The possibilities are there to promote you and your business on social media simply by having a mobile landing page.

Of course, you can also place a button on your mobile landing page that simply encourages the visitor to “tap to call”, allowing them to instantly connect with you. If someone is visiting your website, it is because they are interested in what you have to offer. Why not capitalize on this and make it easy for them to take the next step and call you.

However, you many not want to be contacted by phone. You may prefer the visitor to go further into your website, in which case you would have a button on the landing page that encourages them to tap it to enter your mobile site.

The main function of the landing page is simply to impress and attract potential clients. It is your opportunity to show them what a forward-thinking and attractive business you are, and our landing pages will demonstrate exactly why they should choose to do business with you instead of your competition.
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